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Common Basket of Ability Enhancement Cour ses
(AECs) and Value Added Courses (VACs) for PG
Programmes

Semester | Course Type Name of the Course

I AEC 101 Essential Assamese
(any one course) | (Opento all except those from Assamese)

102 English for Media Studies

103 Writing for Media

104 Socia Entrepreneurship and Project Management

VAC 101 Introduction to Ethics
(any one course) | (Opento all except those from Philosophy)

102 Essentias of Indian Constitution
(Open to all except those from Political Science)

103 Indian Traditional Knowledge System

104 English Communication Skills

105 Traditional Media

106 Advertisement Strategy
1 VAC 202 Cyber Security
[ AEC 301 Life Skills

(any one course) | 302 Computer Applications in Quantitative Analysis
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AEC 101
Essential Assamese

Course Objective
® Tointroduce learners with the nuances of Assamese grammer
e [llustrate useful contents related to vocabulary, narrative writing and professional
writings
Course Outcomes

® The learners will develop their art of speaking and writing
® The learners will be able to demonstrate their professional skill in media houses and
other professional houses
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Reading List

Goswami, Upendranath (1997); Axamiya Bhasar Byakoron; Guwahati: Moni-Manik
Prakash

Goswami, Golokchandra (1996); Axamiya Borno prokash; Guwahati: Bina Library

Bora Satyanath (1998); Bohol Byakoron; Guwahati

Anker.S(1998); Real Writing, Boston:Bedford Books

Misra.P.S.(2009); An Introduction to Stylistics: Theory and Practice, New Delhi:Orient
Black Swan

Puri, Manohar (2006); Art of Editing, Pragun Publications, New Delhi
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AEC 102
English for Media Studies

UNIT 1: INTERVIEWING AND NOTE TAKING
Definition of Interview, preparing for interview, conducting the interview, text of interview,
language for audio-visual interview, note taking

UNIT 2: EDITORIAL WRITING
Defining Editorial, Introduction to the editorial page, writing the editorial, rules for Editorial
writing, writing the Feature, Writing the Article, writing the middle, Letters to the Editor

UNIT 3: ART OF COLUMN WRITING
Types of columns, distinguishing characteristics of an op-ed, steps to be followed while writing
a column

UNIT 4: ELEMENTS OF GOOD WRITING
Characteristics- precision, clarity in writing, use of simple sentences, grammar and punctuation,
avoiding clichés, pacing, use of transitions

UNIT 5: PREPARING COPY

Copy editing- use of quotes, paraphrases, attribution, writing the lead, grammatical mistakes-
confusion in the use of ‘who’ and ‘whom’, possessive pronouns, use of active voice, copy reading
symbols

UNIT 6: MASTERING THE LANGUAGE OF EDITING
Importance on vocabulary, sentence construction, participles, pronouns, verbs, nouns, foreign
words, prepositions, paragraphs, selection of right words

UNIT 7: REVIEW WRITING
Book review- fiction, adverse criticism, non-fiction, the collection, poetry, drama, Steps to be
followed while doing a book review, drama review, Film review

UNIT 8: NEWS WRITING
Language and style of Indian Media, Language and style for print and cyber media, Language
and style for Radio, Language and style for Television

UNIT 9: HEADLINE WRITING

Meaning of headline, Types of headline, Functions of a headline, Factors to be kept in mind
while writing headlines, Headline writing skills- use of verbs, use of Articles and Voices, Use of
Decks, The Five Ws, use of Short Synonyms, Abbreviations, Punctuation, Line Balance,
Guidelines for Headline Writing

UNIT 10: WRITING FOR ADVERTISING COPY
Introduction, Key concepts in Advertising, Copywriting, Radio copy, Television copy

UNIT11: WRITING AND REWRITING FOR PUBLIC RELATIONS
Preparing news releases- Announcement releases, Backgrounders, Position Papers, Tip Sheets,
Rewriting News Releases, Writing newsletter stories

UNIT 12: GRAMMAR AND USAGE
Sequence of Tenses, Voice, Narration, Punctuation, Vocabulary
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UNIT 13: COMMON ERRORS IN THE USE OF ENGLISH LANGUAGE
Errors of Concord, Errors of Construction, Errors of Order, Errors in Prepositions, Errors in
Conjunctions

UNIT 14: REPORTING PUBLIC SPEECH
Reporting public speeches- background information, covering the speech, using a prepared text,
writing the speech story for print

UNIT 15: STYLE AND THE STYLEBOOK

Need of a stylebook, -consistency, preference and tradition, Guidelines of different stylebooks,
Mechanical rules
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AEC 103
Writing for Media

Unit 1: THE STRUCTURE OF WRITING
The cohesive structure of writing, The Structure of Paragraphs, The Writing Process of
Paragraphs, The Structure of Essays/Articles, Editing your writing

Unit 2: WRITING FEATURE STORIES

Meaning of a feature story, Types of feature stories - Interview features, Information features,
Personality features, Featurettes, News features and human interest features, Feature story
construction

Unit 3: FORMS OF NARRATION

What is Narrative, Narration, Narrator, Narrative Mode and Narrative Point of View, Varieties of
Narration, Elements of Narration, Reportability and Credibility of a Narrative, Linear and Non-
linear Narrative Structure, The Narrative Paragraph, Narration in an Essay

Unit 4: LANGUAGE SKILLS
Vocabulary: Making choices, Words having multiple meaning, Synonyms and Antonyms,
Sentence Structure, Some Common Errors

Unit 5: SOURCES OF WRITING FOR THE MEDIA
Types of sources, Developing news sources, Ethics and Attribution

Unit 6: REVIEW WRITING
Techniques of book review, Techniques of film review, Techniques of play review, Techniques of
musical review

Unit 7: COPYWRITING FOR ADVERTISEMENTS
Introduction: What is advertising?, Key concepts of advertising, Copywriting, Radio copy,
Television copy

UNIT8: WRITING FOR COLUMN, SCIENCE AND PRESS RELEASE
Column writing, Science write- up, Press Release

UNIT 9: EDITING
Meaning of Editing, Language Editing, Writing and Editing Photo Caption, Language for
explaining graphs, charts, maps; Proof Reading

UNIT 10: WRITING FOR RADIO
Language and style of radio, Writing for radio news, structure of a radio news bulletin, Radio
features and current affairs programmes

UNIT 11: WRITING FOR TELEVISION
Characteristics of broadcast news, Broadcast Lead, Preparing a Broadcast Copy

UNIT12: SCRIPTWRITING FOR FILMS
Format, component and styles, Shooting script and storyboarding, Steps to follow while writing
a script

UNIT13: ART OF WRITING PLAYS
Types of Play, Formats of performance, Structure of a Play, Steps to write a Play
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UNIT 14: WRITING CAPTIONS FOR PHOTOJOURNALISM

Concept of photojournalism, Basics of photojournalism, Qualities of a photojournalist, Basic
parts of a caption, Writing and editing captions

UNIT15: COPY AND PROOF EDITING

Principles of copy editing, The Language of copy writing, Print media requirements, Radio and
television copyediting
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AEC104
Social Entrepreneurship and Project Management [Credits=3+1]

Course Objectives
The Course aims at enabling the learner
e To be able to define the field of social entrepreneurship and key traits of social
entrepreneurs
e To be able to describe and apply key theories and concepts the field of social
entrepreneurship
o Tounderstand the key elements and functions of project management

Course Outcomes
This course will enable the learners
e To wunderstand social entrepreneurship and livelihood means for sustainable
development. This course focuses on optimum utilization of available resources.

Syllabus

UNIT 1: ENTREPRENEURSHIP

Meaning of Entrepreneur; Characteristics of an Entrepreneur; Emergence of Entrepreneurial
Class; Role of Entrepreneurs in Economic Growth; Meaning, concept of Entrepreneurship;
entrepreneurial leadership and Motivation

UNIT 2: THEORIES OF ENTREPRENEURSHIP
Economic Theory; Sociological Theory; Dynamic Entrepreneurship Innovation Theory;
Leibenstein’s X- efficiency Theory; Theory of Profit

UNIT 3: SOCIAL ENTREPRENEURSHIP

Meaning, Concepts, Importance of Innovation in the social development sector;
Entrepreneurship Development Programmes- Meaning and Importance; Institutions providing
Entrepreneurship Development Programmes in India; Banking and Microfinance

UNIT 4: SOCIAL ENTREPRENEURSHIP IN NORTHEAST INDIA

Social Sector Perspectives and Interventions; Role of Entrepreneurship Development
Programmes in Context of North- East Region; Local Economy and Training Indigenous
Entrepreneurs

UNIT 5: SOCIAL ENTREPRENEURSHIP AND LIVELIHOODS

Joint ventures in social entrepreneurship, public private joint ventures, partnerships for power,
solidarity and benefit sharing, ownership rights within joint ventures, addressing dilemmas of
corporate and international joint ventures for livelihoods

UNIT 6: SOCIAL SECURITY AND LIVELIHOODS

Strategies through Networking and Partnerships, Livelihood Policy, Livelihood security through
five-year plans MGNREGA- understanding from socio-political, cultural perspectives, impact,
People’s participation and democratic governance

UNIT 7: PROJECT MANAGEMENT AND SOCIAL ENTREPRENEURSHIP

Meaning of Project management; Social Entrepreneurship as an emerging concept in corporate
India and skills in Project Management, Government bodies and Voluntary Sector, Social
Entrepreneurship Models
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UNIT 8: PROJECT LIFE CYCLE
Phases: Conception/Formation Stage; Definition/Build-up Phase; Acquisition/Production
Phase; Operation Phase; Divestment/Termination Phase

UNIT 9: PROJECT ASSESSMENT

Assessment tools for social mapping, budget analysis, monitoring and evaluation of pro-people
policies and projects supported by public and private funds, Diversity Mapping within
organizations and groups; outreach of programme implementation process, Ecological debts,
Environment and Social Costing; Financial Analysis

UNIT 10: LEADERSHIP AND RESOURCE PLANNING IN PROJECT MANAGEMENT

Leadership styles, processes, motivation, strategies, leadership roles in sustaining projects,
leadership and communication, leadership in vulnerable sectors, people’s leadership and ethics,
Forward backward linkages between resource groups, fund raising, fund allocations, resource
mobilization plans

UNIT 11: VALUE-CO CREATION

Synergy between products, people and process, innovations for market and for social capital
creation, valuing abilities within disabilities, social inclusion with exclusive rights of
marginalized categories, Quality driven initiatives and alternative development models

UNIT 12: NETWORKING

Tools of social resource mapping and utilization process, Livelihood networks based on
ecosystems, Solidarity networks, Community networks, Outcome mapping through networks,
power and networking, role of communication in networking.

Practicum: Social Entrepreneurship and Livelihood Initiatives/ Projects, Case Studies (1 credit)

Readings List

Khanka. S. S. (2013). Entrepreneurial Development; S. Chand & Co. Ltd., Ram Nagar, New
Delhi.

Donald F. Kuratko, (2014). Entrepreneurship — Theory, Process and Practice, 9th Edition,
Cengage Learning.

Abyad, Abdulrazak (2018), Project Management, Motivation Theories and Process
Management, Middle East Journal of Business, Oct. 2018, Vol. 13, Iss. 4

PetarJovanovié, Ivana Beri¢, (2018), Analyses of the available Project Management
Methodologies, Journal of Sustainable Business and Management Solutions in Emerging
Economies, 2018/23(3)
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AEC 301
Life SKkills

Course Objectives
The objectives of the course are to:
o Enhance the ability of developing self-knowledge and self-awareness by overcoming all
fears and insecurities
e Increase emotional competency and emotional intelligence at the place of study/work
e Provide the opportunity for realizing self-potential through practical examples
e Develop interpersonal skills and adopt good leadership behaviour for self-
empowerment and the empowerment of others

Course Outcomes

After successfully completing the course, learners will be able to
e Gain Self-competency and Confidence

Gain Emotional Competency

Gain Intellectual Competency

Gain an Edge through Professional Competency

Aim for a High Sense of Social Competency

Imbibe the attributes of an Integral Human Being

Syllabus

UNIT 1: LISTENING AND SPEAKING

Techniques of Effective Listening and speaking, Listening and Comprehension, Probing
Questions, Barriers to Listening, Pronunciation, Enunciation, Vocabulary, Fluency, Common
Errors

UNIT 2: READING, WRITING AND DIFFERENT MODES OF WRITING

Techniques of Effective Reading, Gathering Ideas and Information from a Given Text, Evaluating
and Interpreting the Text; Avoiding Ambiguity, Vagueness, Unwanted Generalizations, and
Oversimplification of Issues; Being structured and sequenced; Using Different Modes of Writing
like E-mails, Proposal, Recording the Proceedings of Meetings

UNIT 3: DIGITAL LITERACY AND SOCIAL MEDIA, DIGITAL ETHICS AND CYBER SECURITY
Basic Computer Skills on MS Office Suite, MS Excel, MS Word, MS PowerPoint; Basic Virtual
Platforms like Zoom, Google Meet, Cisco Webex, MS Teams; Cyber Security and Threats,
Vulnerabilities of Cyber Attacks; Digital Ethics, Digital Etiquette and Digital Life Skills

UNIT 4: NONVERBAL COMMUNICATION

Meaning of Nonverbal Communication; Advantages of Using Nonverbal Communication, Modes
of Nonverbal Communication like Eye Contact and Facial Expression, Hand Gestures; Do’s and
Don’ts in NVC

UNIT 5: GROUP DISCUSSION SKILLS AND INTERVIEW SKILLS

Meaning and Methods of Group Discussion; Procedure of Group Discussion; Group Discussion —
Common Errors; Meaning and types of interviews; Dress code, background research; Do’s and
Don’ts; Situation, task, action, and response (STAR concept) for facing an interview; Interview
procedure; Important questions generally asked at a job interview; common errors that
candidates generally make at an interview
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UNIT 6: EXPLORING CAREER OPPORTUNITIES, RESUME SKILLS

Knowing yourself — Personal characteristics; Knowledge about the world of work,
requirements of jobs, including self-employment; Sources of career information; Preparing for a
career based on potential and availability of opportunities; Introduction of résumé and its
importance; Difference between a CV, résumé and biodata; Essential components of a good
résumé; Common errors while preparing a résumé

UNIT 7: COGNITIVE AND NON-COGNITIVE SKILLS, PRESENTATION SKILLS, AND LISTENING
AS A TEAM SKILL

Cognitive Skills: Meaning and Types of Cognitive Skills, Strategies to Develop Cognitive Skills
like Critical Thinking Skills, Problem-solving skill; Non-cognitive Skills: Meaning and Types of
Non-cognitive Skills; Strategies to Develop Non-cognitive Skills like Empathy, Creativity,
Teamwork; Types of Presentations; Knowing the Purpose; Knowing the Audience; Opening and
Closing a Presentation; Using Presentation Tools; Handling Questions; Ways to Improve
Presentation Skills over Time

UNIT 8: TRUST AND COLLABORATION, BRAINSTORMING, SOCIAL AND CULTURAL
ETIQUETTES, INTERNAL COMMUNICATION

Importance of Trust in Creating a Collaborative Team; Spirit of Teamwork; Understanding Fear
of Being Judged and Strategies to Overcome Fear; Advantages of Effective Listening; Listening as
a Team Member and Team Leader; Brainstorming as a Technique to Promote Idea Generation;
Need for Etiquette; Aspects of Social and Cultural/Corporate Etiquette in Promoting Teamwork;
Use of Various Channels for Transmitting Information to Team Members

UNIT 9: LEADERSHIP SKILLS, INNOVATIVE LEADERSHIP AND DESIGN THINKING
Understanding Leadership and its Importance; Traits and Models of Leadership; Key
characteristics of an effective leader; Leadership styles; Basic Leadership Skills like Motivation,
Teamwork, Negotiation, Networking; Concept of emotional and social intelligence; Design
thinking and its key elements; Learning through Biographies - Drawing insights on how leaders
sail through difficult situations

UNIT 10: MANAGERIAL SKILLS

Basic managerial skills like planning for effective management, organizing teams, recruiting and
retaining talent, delegation of tasks, coordinating, managing conflict; Self-management skills like
understanding self-concept, developing self-awareness, self-examination, self-reflection and
introspection, self-regulation, managing personal finance; Aspects of budgeting like setting
personal goals, estimating likely expenses and managing saving, investment and spending

UNIT 11: ENTREPRENEURIAL SKILLS, ETHICS AND INTEGRITY

Basics of entrepreneurship- meaning of Entrepreneurship, classification and types of
entrepreneurships, traits and competencies of entrepreneur; creating business plan - problem
identification and idea generation, idea validation, pitch making; ethics and conduct -

importance of ethics, personal and professional moral codes of conduct, creating a harmonious
life

UNIT 12: LOVE AND COMPASSION, TRUTH, NON-VIOLENCE

Forms of love; love, compassion, empathy, sympathy and non-violence, narratives and
anecdotes from history and literature including local folklore on gains and losses in practising
love; Truth- truth as value, truth as fact- narratives and anecdotes from history and literature
including local folklore on gains and losses in practicing truth; Non-violence - Ahimsa,
individuals and organizations that are known for their commitment to non-violence; Narratives
and anecdotes about non-violence from history and literature, including local folklore on gains
and losses in practicing non-violence
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UNIT 13: PEACE, SERVICE, RENUNCIATION

Peace- its need, relation with harmony, and balance; Narratives and anecdotes about peace from
history and literature, including local folklore on gains and losses in practicing peace; Service
and its forms; Narratives and anecdotes dealing with instances of service from history and
literature, including local folklore on gains and losses in practicing service; Renunciation and
sacrifice; self-restrain and ways of overcoming greed; narratives and anecdotes from history
and literature, including local folklore on gains and losses in practicing renunciation and
sacrifice

UNIT 14: CONSTITUTIONAL VALUES, JUSTICE AND HUMAN RIGHTS, RIGHTEOUSNESS
Righteousness, dharma and propriety; Fundamental Values like Justice, Liberty, Equality,
Fraternity, Human Dignity; Fundamental Rights and Fundamental Duties as stated in Indian
Constitution

Reading List

Sen, Madhuchanda. 2010. An Introduction to Critical Thinking. Delhi: Pearson.

Silvia, P.]. 2007. How to Read a Lot. Washington DC: American Psychological Association
EH McCrath, 1999; Basic Managerial Skills for All; Prentice Hall of India

Ashokan, M. S. 2015. Karmayogi: A Biography of E. Sreedharan. London, UK: Penguin

Chandra, P. 2017. Financial Management: Theory & Practice. 9th edition. New York:
McGraw Hill Education

Leading with Cultural Intelligence: The New Secret to Success, New York: American
Management Association

McCormack, M.H. 1986. What They Don’t Teach You at Harvard Business School: Notes
from A Street-Smart Executive. New York: Bantham

Sinek, S. 2009. Start With Why: How Great Leaders Inspire Everyone to Take Action.
London: Penguin

Basham, A.L. 1954. First edition. The Wonder That Was India. London: Picador Press.
Ghosh, Shantikumar. 2004. Universal Values. Kolkata: The Ramakrishna Mission.

Ghosh, Sri Aurobindo. 1998. The Foundations of Indian Culture. Pondicherry: Sri
Aurobindo Ashram.

Joshi, Kireet. 1997 Education for Character Development, Delhi: Dharma Hinduja Centre
of India Studies
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AEC 302
Computer Applications in Quantitative Analysis [Credits 3+1]

UNIT1: FUNDAMENTALS OF QUANTITATIVE ANALYSIS

Introduction to quantitative analysis, Idea and process of quantification, issues of quantification,
counting and measurement, notion of scale, dimensions of measurement, reliability and validity
of scale, sensitivity and robustness of scale

UNIT 2: TYPES OF QUANTITATIVE DATA AND REPRESENTATION
Primary and secondary data; nominal, ordinal, interval and ratio data; time series, cross section
and panel data; graphs and diagrams, tables - one way and cross tables

UNIT 3: BASICS OF HANDLING DATA IN SPSS

Understanding SPSS Environment - Data and Variable View; Defining Variables in a Dataset;
Reading, Importing and Entering Data; Recoding Variables - Recoding into Same and Different
Variables

UNIT 4: DESCRIPTIVE STATISTICS USING SPSS
Obtaining Frequency Tables; Getting Descriptive Statistics Measures: Central Tendency,
Dispersion, Skewness and Kurtosis

UNIT 5: HANDLING OUTLIERS AND TESTING NORMALITY
Exploring Data to Check Key Assumptions such as Outliers and Normality

UNIT 6: CROSS TABULATION
Obtaining and Use of Cross Tables; Checking for Independences - Chi-Square etc.; Adding Layers
to Cross Tables

UNIT 7: CUSTOM TABLES
Making Custom Tables — Adding Totals, Sub-Totals and Categories and Statistics; Handling three
or more variables in Custom Table; Dealing with Multiple Responses

UNIT 8: CORRELATION ANALYSIS
Understanding Correlation by Scatter Diagrams; Obtaining Pearson’s and Spearman'’s
Correlation Coefficients

UNIT 9: REGRESSION ANALYSIS

Carrying out Simple Linear Regression; Obtaining Multiple Regressions; Carrying out
Regression Diagnostics for Autocorrelation, Heteroscedasticity and Multicollinearity, Logistic
Regression

UNIT 10: TESTING OF HYPOTHESIS
Basic steps in Hypothesis Testing; Carrying out t-Tests - Independent and Paired; Conducting
ANOVA and performing Post Hoc Tests

UNIT 11: FACTOR ANALYSIS
Basic understanding of data reduction, Utility of Factor Analysis, Dimensions and Rotations,
Component Matrix, Factor and Factor Scores

Practical: Hands on activities and work-sessions [1 Credit]
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VAC 101
Introduction to Ethics

UNIT 1: NATURE AND SCOPE OF ETHICS
Definition of Ethics, Nature of Ethics, Scope of Ethics

UNIT 2: THE CONCEPT OF MORALITY
Definition of Morality, The Nature of Morality, Different Moral Concepts, Moral theory

UNIT 3: FACT AND VALUE
What is fact, What is value, Classification of values, Distinction between fact and value

UNIT 4: MORAL CONCEPTS
Good, Right, Duty, Virtue, Good, Right, Duty, Virtue

UNIT 5: FREEDOM AND DETERMINISM

Determinism: Its Meaning, Arguments in Support of Determinism, What is Freedom or Free Will,
Arguments In Support of Free Will, Brief Note On Predestination, Fatalism and Scientific
Determinism, The Case Of Freedom and Determinism

UNIT 6: PURUSARTHA
Artha, Kama, Dharma, Moksa, Four Basic Sciences

UNIT 7: THEORIES OF PUNISHMENT NOTION OF CRIME AND PUNISHMENT
Theories of Punishment, Deterrent Theory, Reformative Theory, Retributive Theory, Capital
Punishment

Reading list
S.P. Sharma: Nature and Scope of Ethics
Ravi, I: Foundations of Indian Ethics
J.N. Sinha: A Manual of Ethics
J.N. Mohanty: Classical Indian Philosophy
I.C. Sharma: Ethical Philosophies of India
J.N. Mohanty: Explorations in Philosophy
P. Benn: Ethics: Fundamentals of Philosophy
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VAC 102
Essentials of Indian Constitution

UNIT 1: MAKING OF THE INDIAN CONSTITUTION
Formation of the Constituent Assembly, Drafting Committee, Adoption of the Constitution of
India

UNIT 2: PHILOSOPHY AND IDEALS OF THE INDIAN CONSTITUTION
Philosophy and Ideals of the Indian Constitution: The Preamble of the Constitution of India;
Sources of the Indian Constitution

UNIT 3: FEATURES OF THE INDIAN CONSTITUTION
Salient Features of the Indian Constitution

UNIT 4: FUNDAMENTAL RIGHTS AND FUNDAMENTAL DUTIES

Meaning, Historical Background, Nature, Importance, Categories of Fundamental Rights,
Limitations of Fundamental Rights; Fundamental Duties: Background, Types and Significance of
Fundamental Duties

UNIT 5: DIRECTIVE PRINCIPLES OF STATE POLICY
Meaning, Nature and Classification of Directive Principles of State Policy; Difference between
Fundamental Rights and Directive Principles of State Policy

UNIT 6: GOVERNMENT AT THE UNION AND STATE LEVELS

Government at the Union level: The President of India, The Vice-President of India, The Union
Council of Ministers, The Prime Minister; Government at the State level: The Governor, The
State Council of Ministers and the Chief Minister

UNIT 7: THE PARLIAMENT OF INDIA AND THE STATE LEGISLATURE

Composition of the Parliament of India: The President, The Rajya Sabha, The Lok Sabha; Powers
and Functions of the Parliament; Relation between the two Houses of the Parliament;
Legislative Procedure: Procedure for a Money Bill; The State Legislature: The Legislative
Assembly or Vidhan Sabha, The Legislative Council or Vidhan Parishad

UNIT 8: JUDICIARY IN INDIA

Supreme Court and High Courts; The Supreme Court; The High Court: Subordinate Courts;
Judicial Review, Judicial Activism and Independence of the Judiciary in India: Judicial Review,
Judicial Activism, Independence of the Judiciary in India

Reading List

Basu, D. D. (2009). Introduction to the Constitution of India. New Delhi: Prentice Hall of
India.

Brass, Paul R. (1997). The Politics of India Since Independence. New Delhi: Cambridge
University Press.

Chander, Prakash (2000). Indian Government and Politics. New Delhi: Cosmos Bookhive
Pvt. Ltd.

Dev, B.J and Lahiri, D.K. (1985). Assam Muslims- Politics and Cohesion. Delhi: Mittal
Publication.

Ghai, K. K. (2007). Indian Government and Politics. New Delhi: Kalyani Publishers.

Kapur, Anup Chand &Misra, K. K. (2006). Select Constitutions. New Delhi: S. Chand and
Company.
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Kothari, Rajni. (2009). Politics in India. New Delhi: Orient BlackSwan Private Limited.
Palanithurai, G. (2000). Grass-root Democracy in Indian Society. New Delhi: Concept
Publishing Company.

Pylee, M. V. (2006). Constitutional Government in India. New Delhi: S. Chand and
Company.

Singh Sisodia, Yatindra (2005). Functioning of Panchayati Raj System. Jaipur: Rawat
Publication.

Jayal, Niraja Gopal; Mehta Pratap, Bhanu (eds) (2010). Oxford Companion to Politics in
India. New Delhi. Oxford University Press.
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VAC 103
Indian Traditional Knowledge System

Course Objectives
o To illustrate selective contents from the rich grove of Indian classical literature as well
as other fields of pragmatic study
o To develop understanding of rich Indian heritage through the selective texts among the
learners

Course Outcomes
e The learners will be able to identify a rich cultural past and connect it with the present
India
e The learners will be able to organize themselves and gain benefit in their vocational
pursuit

Syllabus
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Reading List
Bahadur.K.P. The Wisdom of Yoga; New Delhi; Sterling Publishers Pvt. Ltd.
Kane,P.V. (1994);History of Indian Poetics; Delhi: Motilal Banarasidas
Goswami, Haramohan Deb (1992); Sanskrit Sahityar Buranji; Guwahati: Bookland
Goswami, (Dr) Dilip Kumar (2018);Essentials of Ayurveda; Jorhat: Eastern Readers
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VAC 104
English Communication Skills

UNIT 1: WHAT IS COMMUNICATION?
Defining Communication, Significance and Process of Communication, Communication Network,
Communication Media or Methods, Barriers to Communication, Effective Communication

UNIT 2: COMMUNICATION SKILLS

What is Communication? Types of Communication, Written Communication, Spoken
Communication, Non-Verbal Communication, Essentials of Written Communication, Essentials
of Oral Communication

UNIT 3: ISSUES ON ORAL COMMUNICATION I
Skills Involved in Oral Communication, Listening and Speaking Skills, Reading and Writing
SKkills, The Process of Speech, Non-verbal Communication

UNIT 4: ISSUES ON ORAL COMMUNICATION II
Conversation as a speech event, Turn-Taking, The Language of Conversation, Phrasal Verbs

UNIT 5: TELEPHONE SKILLS
Understanding Telephone Communication, Handling Calls, Making Requests, Request to Do
Things, Giving Instructions

UNIT 6: INTERVIEW SKILLS
The Art of Interviewing, Examples of Interviews—]Job Interviews, Media Interviews

UNIT 7: PUBLIC SPEAKING
The art of Public Speaking, Techniques of Persuasive Speech, Techniques of Informative Speech

UNIT 8: DIALOGUES IN CONTEXTS

Importance of Dialogues in Social Interactions, Some Dialogues of Contexts—At the Post Office,
At the Doctor’s, buying a Shirt, At the Market, In the Library, At the Railway Station, At the Tea
Stall, An Interview, At the Book Seller’s, At the Garage, Hiring a Taxi, At the Restaurant, At the
Bank, At the Hotel
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VAC 105
Traditional Media

UNIT1: TRADITIONAL FOLK MEDIA

Traditional folk media- An introduction, Nature of traditional folk media, communication
through traditional folk media, traditional media as a part of socio-cultural and ritual
communication

UNIT 2: FEATURES OF TRADITIONAL FOLK MEDIA
Traditional media as a mass medium, features and characteristics of traditional folk media- its
advantages and disadvantages, storytelling as the core of traditional media

UNIT 3: TRADITIONAL MEDIA IN INDIA
History and growth of traditional media in India- A brief overview of some of the traditional folk
media forms of India; Applications of traditional media for development purposes

UNIT 4: TECHNOLOGICAL IMPLICATIONS ON TRADITIONAL FOLK MEDIA

Impact of electronic media on traditional media; Mass communication media vis-a-vis Folk
Culture; Success stories of the use of traditional media as a catalyst of social change and
development

UNIT 5: TRADITIONAL MEDIA FOR DEVELOPMENT COMMUNICATION

Development Communication and Traditional Media - Development Communication,
Traditional media as development media; How to use traditional folk media for development
communication

UNIT 6: TRADITIONAL FOLK MEDIA AND INDIAN CULTURE

Features of Folk Tradition- features of folk tradition, role of traditional media, Media for
Communicating Social Ethos- traditional media and social ethos, modern mass media and social
ethos, Folk media as a platform for disseminating information about Indian culture

Unit 7: RELEVANCE OF TRADITIONAL FOLK MEDIA

Traditional folk forms in rural India- folk theatre, folk songs, narrative forms, religious
discourse, puppet show, Impact on rural development, Uses in different fields
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VAC 106
Advertisement Strategy

UNIT1: ADVERTISING - BASIC CONCEPT
Concept of advertising; objectives & scope; social and ethical implications of advertising; types
of advertising

UNIT 2: INTEGRATED MARKETING COMMUNICATION AND ADVERTISING
Importance of business communication; advertising as a communication process; AIDA model
and its purpose; advertising as an element of marketing mix

UNIT 3: DEVELOPING EFFECTIVE PROMOTION

Identifying the target audience; determining the promotional objectives; designing the
promotion and selecting the channel; establishing the promotional budget and implementing
promotional strategy

UNIT4: MANAGING ADVERTISEMENTS -1
Developing and managing advertising program, setting advertising objectives, DAGMAR,
Deciding on advertising budget

UNIT 5: MANAGING ADVERTISEMENTS -1I
Developing the advertising message, role of music and humour in advertising, factors
considered while developing the advertising copy, creativity in advertising

UNIT 6: MEDIA STRATEGIES

Media planning and objectives, deciding on media, different types of media and their advantages
and disadvantages, choosing among major media types, media schedule decisions, space and
time buying

UNIT 7: EVALUATING ADVERTISING EFFECTIVENESS

Deciding on reach, frequency and impact; copy testing, advertising recognition and recall tests,
[ssues in assessing impact of advertising, measuring the performance of an advertising agency
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VAC 202
Cyber Security

Course Objectives
e Learn the foundations of Cyber security and threat landscape.
e To equip students with the technical knowledge and skills needed to protect and defend
against cyber threats.
e To develop skills in students that can help them plan, implement, and monitor
cybersecurity mechanisms to ensure the protection of information technology assets.
e To expose students to governance, regulatory, legal, economic, environmental, social
and
ethical contexts of cyber security
To expose students to responsible use of online social media networks
To systematically educate the necessity to understand the impact of cyber-crimes and
threats with solutions in a global and societal context
To select suitable ethical principles and commit to professional responsibilities and
human values and contribute value and wealth for the benefit of the society

Course Outcomes
On completion of this course, the learners will be able to
e Understand the cyber security threat landscape.
o Develop a deeper understanding and familiarity with various types of cyber attacks,
cyber-crimes, vulnerabilities and remedies thereto.
e Analyse and evaluate existing legal framework and laws on cyber security
o Analyse and evaluate the digital payment system security and remedial measures
against digital payment frauds
e Analyse and evaluate the importance of personal data its privacy and security
e Analyse and evaluate the security aspects of social media platforms and ethical aspects
associated with use of social media
e Analyse and evaluate the cyber security risks
e Based on the Risk assessment, plan suitable security controls, audit and compliance
e Evaluate and communicate the human role in security systems with an emphasis on
ethics, social engineering vulnerabilities and training
e Increase awareness about cyber-attack vectors and safety against cyber-frauds
Take measures for self-cyber-protection as well as societal cyber-protection

MODULE 1: OVERVIEW OF CYBER SECURITY

Cyber security increasing threat landscape, Cyber security terminologies- Cyberspace, attack,
attack vector, attack surface, threat, risk, vulnerability, exploit, exploitation, hacker., Non-state
actors, Cyber terrorism, Protection of end user machine, Critical IT and National Critical
Infrastructure, Cyber warfare, Case Studies.

MODULE 2: CYBER CRIMES

Cyber crimes targeting Computer systems and Mobiles- data diddling attacks, spyware, logic
bombs, DoS, DDoS, APTs, virus, Trojans, ransomware, data breach., Online scams and frauds-
email scams, Phishing, Vishing, Smishing, Online job fraud, Online sextortion, Debit/ credit card
fraud, Online payment fraud, Cyberbullying, website defacement, Cyber-squatting, Pharming,
Cyber espionage, Cryptojacking, Darknet- illegal trades, drug trafficking, human trafficking.,
Social Media Scams & Frauds- impersonation, identity theft, job scams, misinformation, fake
newscyber crime against persons - cyber grooming, child pornography, cyber stalking., Social
Engineering attacks, Cyber Police stations, Crime reporting procedure, Case studies.
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MODULE 3: CYBER LAW

Cyber crime and legal landscape around the world, IT Act,2000 and its amendments. Limitations
of IT Act, 2000. Cyber crime and punishments, Cyber Laws and Legal and ethical aspects related
to new technologies- AI/ML, IoT, Blockchain, Darknet and Social media, Cyber Laws of other
countries, Case Studies.

MODULE 4: DATA PRIVACY AND DATA SECURITY

Defining data, meta-data, big data, non-personal data. Data protection, Data privacy and data
security, Personal Data Protection Bill and its compliance, Data protection principles, Big data
security issues and challenges, Data protection regulations of other countries- General Data
Protection Regulations(GDPR),2016 Personal Information Protection and Electronic Documents
Act (PIPEDA)., Social media- data privacy and security issues.

MODULE 5: CYBER SECURITY MANAGEMENT, COMPLIANCE AND GOVERNANCE

Cyber security Plan- cyber security policy, cyber crises management plan., Business continuity,
Risk assessment, Types of security controls and their goals, Cyber security audit and
compliance, National cyber security policy and strategy.

Reading List

Cyber Security Understanding Cyber Crimes, Computer Forensics and Legal Perspectives
by Sumit Belapure and Nina Godbole, Wiley India Pvt. Ltd

Information Warfare and Security by Dorothy F. Denning, Addison Wesley

Security in the Digital Age: Social Media Security Threats and Vulnerabilities byHenry A.
Oliver, Create Space Independent Publishing Platform

Data Privacy Principles and Practice by Natraj Venkataramanan and Ashwin Shriram, CRC
Press

Information Security Governance, Guidance for Information Security Managers byW. Krag
Brothy, 1st Edition, Wiley Publication

Auditing IT Infrastructures for Compliance By Martin Weiss, Michael G. Solomon,2nd
Edition, Jones Bartlett Learning
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